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Marketing and Advertising Regulations

INTRODUCTION
This is meant to be a summarized version of the full legal text, which can be found on 

the Colorado Department of Revenue’s website. Rules with an (M) indicate that these 

apply to medical businesses and rules with an (R) apply to retail businesses. These regu-

lations reference the 1000 and 1100 series of text for both the medical and retail rules.

MARKETING AND ADVERTISING 
Definition

Advertising includes marketing, but does not include packaging and labeling. Advertis-

ing proposes a commercial transaction or otherwise constitutes commercial speech.
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PENALTIES
License Violations Affecting Public Safety  

(most severe)

Medical cannabis sales to non-patients (M)

Advertising violations directly targeting minors (R)

Packaging and labeling violations that directly impact consumer safety

Range of penalties for this category may include license suspension, a fine per  

individual violation, a fine in lieu of suspension of up to $100,000, and/or  

license revocation. 

License Violations

(less severe than license violations affecting public safety)

Range of penalties for this category may include license suspension, a fine per  

individual violation, a Range of penalties for this category may include a verbal or  

written warning, license suspension, a fine per individual violation, and/or a fine in lieu  

of suspension of up to $10,000. 

BACKGROUND INFORMATION
The purpose of this document is to summarize the regulations related to marketing,  

advertising, packaging, and labeling for Colorado’s licensed cannabis businesses.  

This document was written by the Best Practices Subcommittee of the NCIA Marketing 

and Advertising Committee for industry professionals whose job requires them 
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to understand the state code. This is meant to be a summarized version of the full  

legal text, which can be found on the Colorado Department of Revenue’s website.  

Marketing and advertising violations can have serious penalties for businesses.  

This document is for informational purposes only and not for the purpose of providing 

legal advice. You should contact your attorney to obtain advice with respect to  

your business.

*The opinions and views expressed in this white paper are the committee’s own and do not reflect the view of 

National Cannabis Industry Association.

Marketing and Advertising Committee Roster

Lisa Buffo, Co-Chair
Cannabis Marketing Association

Michael Weiss, Co-Chair
Nature’s Dream, Inc.

Robert O’Shaughnessy, Vice Chair
Higher Ground Agency

Bryna Dahlin
Dahlin Law, P.C.

Kimberly Dillon
Papa & Barkley

Amy Larson
COHNNABIS

Amber Mayo
WYD.Agency

Jeanine Moss
Annabis LLC

Blake Patterson
Greenhub

Kary Radestock
Hippo Packaging

Kevin Staunton
RM3 Labs

Christie Strong
Kiva Confections

Gregg Steinberg
Growcentia
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